
 SPORT & SERIOUS VIOLENCE
 PREVENTION PROJECT

Participant Survey data summary



Funded by the Home Office, The Sport and Serious Violence Preven-
tion Project set out to utilise the StreetGames expertise of youth sports 
volunteering, combined with a strong evidence base that proves the 
vale of sport, youth volunteering and peer leadership in helping to 
develop critical protective factors for young people at risk of crime.
 
In partnership with Police and Crime Commissioners, a 
collective of Locally Trusted Organisations (LTOs) and key stakeholders, 
aimed to develop protective factors for 165 young people in ‘crime 
hotspots’.

The project engaged young people aged 10-17 years, in targeted 
locations.  Through the support of LTOs - the young people took part 
in  doorstep sport activities and youth leadership.

Surveys

Referred participants to the sessions were asked to complete a 
baseline survey when they first attend, then a follow up survey approx-
imately six months later. The questionnaires were designed to capture 
feedback, in terms of impact and 'distance travelled' and included a 
number of 'validated' questions relating to key outcomes such as 
well-being, self efficacy and trust.  In total, 154 baseline surveys were 
collected and 63 follow ups, 60 of which could be matched to their 
baseline response to track change.

This report provides a summary of the key findings from these surveys.   
This data together with qualitative research and case studies will be 
used in wider external evaluation of the project being undertaken by 
Loughborough University. 

154
baseline

63
baseline

60
matched

Using validated wellbeing questions from the Office of National Statistics, we can compare three aspects
of wellbeing through a 0 -10 scale. When asked how happy they feel, how worthwile they feel their life is 
and how satisfied they are with their life nowadays, the majority of participants gave a more positive 
answer at the follow up stage, with the average score also now being higher than the national average. 
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Self-efficacy questions were asked on a ‘Strongly Agree’ – ‘Strongly Disagree’ basis which are 
converted into scores from 1 (strongly disagree) to 5 (strongly agree). When represented as a mean 
score, all self-efficacy questions asked at the follow up stage showed at a score of over 4 (Agree) on 
average, as opposed to around 3.7 (Can’t say/Agree) at baseline.
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Similarly, questions on social trust and sense of belonging were asked on a 0-5 scale with ‘Not at all’ being 0 
and ‘A Lot’ being 5. Analysis of the data shows that the mean score for both aspects increased from baseline to 
follow up.
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How much do you feel you can trust people who are a similar age to you?

How strongly do you feel you belong to your immediate neighbourhood?
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activity levels
Activity levels were significantly increased by the follow up stage, with 95% of participants taking part in 
sport/physical activity regularly (between 2-7 days a week), as opposed to 68% at baseline. 65% of participants 
increased their activity levels.
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In both surveys, participants were asked a multiple choice question on why they are 
taking part in the sessions. At the follow up stage, most answers show a positive rise 
in participants seeing more benefit in the sessions, such as doing new things, meeting 
new people and staying safe.

Why do they take part?
Finally, participants were asked to identify how much the following statements are like 
them, on a scale of ‘Not like me at all’ – ‘Just like me’. Most answers showed a positive 
increase in how participants feel the statements are ‘quite like them’ or ‘just like them’, in 
particular loving sport and having lots of things to do in their spare time.

Some Young People

Why did you decide to take part in this sports session?

I was told to come by another adult (e.g. support worker)

Other

To prepare me for getting a job

To take part in training and get a qualification

To volunteer

New things happen here

The location suits me

Because I like sport

To keep out of trouble

To be healthier

My friends come to this session

To have fun

To meet new people

To learn new things

To be active

To stay safe

Nothing else to do

I like to do new things

I was told to come by my family
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Some Young People ...

Love to do sport

Have the skills that will help them get good jobs

Think they will get good jobs later in life

Often get into trouble with adults

Do things they feel are wrong because friends do

Do things that are bad for their health

Often gets involved in conflicts & violence

Often get angry/lose temper

Feel good about themselves

Lack confidence in themselves

Have choices about what to do in life

Live in places where there is lots of crime

Feel valued by adults

Do well at school/college

Enjoy school/college

Have lots of things to do in their spare time
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