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For immediate release
19 November 2025


Sport on every doorstep: StreetGames launches bold refresh to help more young people thrive through sport.  

StreetGames, the charity that transforms young people’s lives through the power of sport, has launched a new brand identity – marking a significant shift in how it speaks directly to young people and the communities it serves.  

 
“Our new look and voice puts change for young people at the centre of our identity; reinforcing our belief that sport isn’t just a ‘nice to have’’, says StreetGames’ CEO, Mark Lawrie OBE. “Sport has the power to make young people safer, happier and healthier, but low-income households and under-served communities often miss out. Our network of over 1600 community partners deliver sport to young people who need it most and we are on a mission to bring sport to more young people’s doorsteps and to amplify their voices.”  
 
“As part of the brand update we’ve looked at how best to communicate this message through interactive social content built on participation, storytelling and youth voice. Our new website is designed to engage and inspire young people to be more active”.  
 
The brand refresh was carried out by Birmingham-based agency, IE Brand and Digital who specialise in working with values-driven non-profits and have extensive experience in engaging young people through brand. Dave Crichton, IE's Creative Director and Brand Strategist said “We've helped StreetGames to simplify its message and created a versatile new identity that can appeal to children and teenagers, as well as partners, parents and policymakers. For the very first time, StreetGames looks and sounds as good as it's always been. And with a new user-centric website, it can deliver its ambitious new objectives on and offline.” 
 
Jackie Snell, StreetGames’ Director of Fundraising, Engagement and Communications, worked closely with the agency. “This new, bolder, brand identity gives us the tools to cut through in an increasingly challenging environment. Fundraising has become considerably harder, and public attention is increasingly fragmented, but young people need our support now more than ever.  

“We believe our new communications and brand strategy will strengthen our ability to campaign, influence and fundraise by taking more compelling stories to policymakers, funders, the media and public. Crucially, and for the first time, an increased presence on engaging digital platforms and a more interactive and user-friendly website will enable us to speak directly to young people, their parents and wider communities in ways that feel relevant and inspiring.”   
 
“Over the coming months, this means introducing a strong TikTok presence and further developing our website tools so young people and their parents can easily find inspiration.”  
 





The charity’s brand refresh comes at a critical time and forms part of its long-term strategy to strengthen its impact, influence and diversify income. “Young people across the UK face mounting pressures - from the lingering effects of the pandemic and the cost-of-living crisis, to rising youth violence and poor mental health,” says Snell. “With more than 4.3 million children growing up in poverty, and safe community spaces disappearing due to funding cuts, the need for accessible sport and the work of StreetGames has never been greater.”  
 
Development of the brand and new website was informed by extensive research and consultation with young people, partners, funders and stakeholders. The website will launch on 19 November 2025, with a national awareness campaign following in March 2026. This will include Lawrie visiting community partners across the UK, speaking directly to the young people who benefit from the charity’s work.  

“Change is needed” Lawrie says, “both when it comes to more safe, local, affordable opportunities to access sport and to developing skills and increasing belonging and fostering social cohesion for the young people and communities that need it the most. But we cannot do this alone. It takes awareness, action and investment – from policymakers from sport, and from communities everywhere. Our ambition is simple: every young person should have access to sport on their doorstep. And our brand refresh underpins our message that it’s time to step up for this generation”. 

To find out more about how StreetGames transforms young people’s lives through sport visit: www.streetgames.org 
 

ENDS  

Notes to editors 

· StreetGames is a registered charity on a mission to bring sports to young people’s doorsteps and amplify their voices. 

· The charity helps more than 400,000 young people each year, focusing on those from low-income households and under-served communities. 

· Its doorstep model is to take sport and physical activity to young people in informal settings - parks, estates, and community spaces - helping them build confidence, connection and life skills. 

· It delivers its work through a network of 1600 community partners across England and Wales. 

· StreetGames’ research shows two in three young people feel they don’t have the opportunities to be physically active. 

· The brand refresh and new website were developed in collaboration with IE Brand and informed by extensive research and consultation with young people, partners, funders and stakeholders.  
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