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1,000 Young Voices – Partner Support Guide 
About 1,000 Young Voices: At StreetGames we believe that access to sport and its benefits should be a right and not a privilege.   However, national datasets show that there have been long standing disparities in levels of participation in sport and physical activity based on socio-economic status and income.  Currently, less than half (45%) of children and young people from low affluence families are meeting the Chief Medical Officers (CMO) guidelines on physical activity. 
The Coronavirus Pandemic and cost-of-living crisis impacted strongly on young people’s lives and the communities they live in and for many made it even harder to be active. That’s why we wanted to hear from young people and amplify their voices so that as a sector we can collectively respond to the changed environment and provide creative and innovative solutions that help more young people to take part in sport and be active.
To do this, we worked together with specialist children and young people research agency Platypus Research,  to undertake an in-depth research study, to help better understand their lives and needs. The study involved undertaking a survey with 1,000 young people (aged 11-24 years) from lower-income households from across the country and then went back to a group of 24 young people to undertake a qualitative ‘deep-dive’ - to gather further feedback and ‘check & challenge’ the findings. 
The survey sample was stratified to reflect national demographics and ensure that it included a cross-section of young people, in terms of gender, age, ethnicity, location, disability and household composition.
The study explored a wide range of topics with the young people, including: how young people spend their time/hobbies, their role models and inspiration, their wider concerns and priorities and the role of sport and getting active.  A summary of the key findings from this research can be found here: 1,000 Young Voices Research - StreetGames.
In addition to sharing the survey findings, we also worked with Platypus Research, to ‘segment’ young people within the sample based on their attitudes and behaviours in relation to sport and physical activity to better understand their similarities and differences. 
This culminated in the development of seven pen portrait ‘segments’ based on their shared: attitudes, behaviours, interests, demographics and needs, together with individual ‘pen portraits’ to help bring each segment to life and to help shape new and innovative solutions to help more young people to be more active.  The youth segments include: two segments of young people who are typically ‘reluctant’ to take part in sport and physical activity either because  ‘a lack of confidence stops me’ or because ‘It’s not for me... sport boring, I prefer to do other things’ as well as two segments who although are typically less active than average do take part  - but often for extrinsic reasons including: ‘to keep calm and let of steam’ or to ‘look and feel good’ as well as segments that include young people who enjoy taking part – but often for different reasons including those who find : ‘Sport is a laugh, let’s not get 


serious’, ‘l like what sport does for me’ and ‘It is for me...results matter’.  For more information on the Youth Segments see here: Seven Segments

How you can use the Youth Segment Quiz & 1,000 Young Voices Resources: The research and seven youth segments helps to provide a deeper and more immersive understanding of young people lives – their needs, the barriers to participation and the types of offers which are most likely to appeal /increase activity levels.
After sharing the key findings from 1,000 Young Voices with organisations across the sector, a number of partners shared that they would like to do something similar in their own communities to help better understand their young people locally.  One of the ways we’ve looked to respond to this is by working with Platypus Research to create a Youth Segmentation Quiz.
The Youth Segmentation Quiz includes three ‘golden questions’ from the 1,000 Young Voices survey which through pre-calculated algorithms determines which of the seven youth segments a young person or groups of young people are most likely to align with. 
The ‘golden questions’ capture information about the young person’s main motivations/reasons for taking part in sport and physical activity, barriers to taking part, and emotions felt when taking part, and is quick and easy to use. 
The quiz can be accessed from StreetGames either via a QR code or survey link.   The quiz findings can provide key insight by itself, or the findings can be used, as a way of beginning deeper youth voice discussions. 
StreetGames offer a whole array of support to gather, analyse and interpret youth voice in place.  More information can be found in the [Youth Voice In Place guide].
However, where partners have capacity to gather and interpret the quiz and youth voice data themselves, we can provide access and support in the following ways:



Youth Segment Quiz Production
1. To access the youth voice quiz you can email one of the StreetGames Research and insight team – joe.godwood@streetgames.org or daniel.grice@streetgames.org
The quiz includes just three questions designed to gather feedback from young people about: their motivations for taking part, key barriers and the emotions they feel when taking part in sport and physical activity.  


It is possible for organisations to add a small number of additional questions – for example, you may want to find out information about the young people’s demographics or which area they live in.   To explore what is possible please discuss this with one of the StreetGames R&I Team. 
2. StreetGames will provide you with a URL survey link or QR code which will be unique to your organisation.  Alternatively, we can provide you with a excel spreadsheet for you to insert your own survey data into, that will auto populate the youth segment information. 
Collection period
The easiest way to distribute the quiz is via a QR code or URL survey link.  This could be distributed either in a group setting, or by sharing the QR code/link with young people directly or via Peer Researchers sharing the link with other young people.
The data gathered is anonymous, young people do not need to enter their name or contact details, but on completing the three quiz questions, they will be able to see which of the seven segments they most closely align with.
You can liaise with a member of the StreetGames R&I team during the collection period to help monitor response rates and agree a point at which to close the quiz and start data analysis. 

Great, you’ve listened to young people... Now what?

Data Analysis 
StreetGames team will then share back with you both the raw data collected as well as a summary infographic – see example here: 1000 YV - Yorkshire.pdf to show what proportion of your young people align to each segment.
Interpretation
Once you have your initial quiz data and information about which of the youth segments the young people in your local area most closely align with, we’d recommend as a first step, to look at our support resources which can help you to interpret your findings and scope potential responses, which include:
· The detailed Segmentation-info-only.pdf will help you to understand more about young people who align with each segment.  The profile pack includes information about their attitudes towards sport and physical activity (what is most likely to motivate them and what holds them back), their current behaviours and intentions and how this compares with other young people nationally.  The types of activities they currently take part in and what activities they’d most like to try, their wider interests, and a pen-portrait case study which can help bring the segment to life. 


· Activation Ideas: 1,000 Young Voices research - StreetGames Based on the feedback from young people and the youth segments insight, we have collated a range of sport/physical activity ‘offers’ which provide illustrative examples of the types of ‘offers’ that might appeal to each of the seven segments.  The activity offers include examples from StreetGames initiatives and wider organisations in the sports sector. The list is by no means exhaustive, but it can provide a selection of examples which might be useful when exploring activation ideas with young people.
· Findings from a recent Youth Segments - Test & Learn Project, in which we worked together with eight community organisations in the StreetGames network to identify and engage a group of young people aged 11-25 years who ‘align’ with one of the three least active segments, co-design an offer with the young people and provide16 weeks of delivery.  The learning report shares insight about: the pre-engagement methods used, the types of activities delivered, the style and format of sessions, workforce and group size - including key learning and success factors. 
· Should you still have questions about your data – you can book an interpretation session with a member of the StreetGames R&I team to discuss your place data findings in more detail.

Influence 
· Discuss with your StreetGames regional point of contact how we may be able to support your organisation or partnership to share the findings gathered to influence local work.

Feedback
When adults ask for children's views it’s important that they provide detailed responses about how those views were considered, what was decided, and how it will affect them. 
"Lundy 4 Fs Feedback" provides a simple framework for providing feedback to children and young people, which should be Fast, Full, Child-friendly, and Followed-up.
Frequently Asked Questions?
1. What is a good sample size?
Calculating sample sizes is relatively technical and depends largely on your purpose and the degree of confidence and statistical significance you are trying to achieve.
So, for example if you are working with young people at a youth or community setting then it can still be helpful to have their responses, even if it may only be with a small group of circa 10-20 young people.  The quiz data will help you to better understand how 

they feel and can form a useful starting point for wider youth voice discussions.  For example, you could use the quiz data to ask young people whether they think their youth segment profile reflects them, their likes and preferences or not, what would they change and what is needed etc. 
However, if you are wanting to use the survey as a way of better understanding young people more broadly within a place, then it would be advisable to stratify the sample to reflect local demographics and consider the degree of confidence you want to achieve.  In general terms, the larger the sample the smaller the margin of error and the more accurate your data is likely to be as an estimate of the ‘whole’.  However, it isn’t always affordable or practical to achieve large 
sample sizes of 500-1,000 and it’s always helpful to build on survey findings with qualitative discussions to gather deeper understanding and illustrative examples.  

2. Is there a cost to using the Young Voices Quiz?
We want other partners and organisations to use the quiz and resources to help support more young people to be active, so we do not make a charge for providing organisations with a unique Youth Segmentation Quiz URL survey link and sharing back with you the basic raw data.  To date, circa 3,000 young people have used the quiz.

3. What are the recommended timescales to keeping the quiz active?
This depends on your wider project timetable, but we’d generally advise keeping a survey link open for around 3-4 weeks.  We typically find that people who are going to reply to a survey do so relatively quickly after a link has been shared and then responses tail off.  Regular reminders can be helpful during this period. 

4. Do we need to gather consent for collect information for the quiz?
We would advise:
· That it is made clear to young people that their participation in the youth segments quiz is voluntary, meaning that the young person has the right to decline to take part. It is also important to make it clear to young people how the quiz data will be used.
· For those young people who are aged under 16 years, parental consent is typically required to take part in a survey.  We understand that this isn’t always possible to gain parental consent.  Where, this is the case it may be possible to gain consent from a ‘trusted adult’ (i.e. an adult who has personal accountability for the well-being of the CYP at the time of the data collection process) in a protected environment, such as a school setting.  The responsible adult must have seen and understood what will be asked in the quiz first before they give their consent for it to be shared with their group of young people. 


· The quiz has been designed to be appropriate for children/young people and the questions should not cause any harm or distress. However, if a young person feels uncomfortable at any point, the survey should be terminated and support provided.
5. Supporting resources 

1,000 Young Voices Research - StreetGames. - A summary of the key findings from national research undertaking a survey with 1,000 young people (aged 11-24 years) from lower-income households.
Seven Segments  – A summary of the seven pen-portrait ‘segments’ created based young peoples attitudes, behaviours, interests, demographics and needs.
Detailed Segmentation Profiles– These will help you to understand more about young people who align with each segment.  
Activation ideas - Based on the feedback from young people and the youth segments insight, we have collated a range of sport/physical activity ‘offers’ which provide illustrative examples of the types of ‘offers’ that might appeal to each of the seven segments. 
Youth Segments - Test & Learn Project detailing work with eight community organisations in the StreeGames network to identify and engage a group of young people aged 11-25 years who ‘align’ with one of the three least active segments, co-design an offer with the young people and provide16 weeks of delivery.
Using segment quiz in place – An example of how the youth segment quiz has been used as part of a city wide youth voice piece of work to inform Sport England Place Based Expansion work in Hull.
Youth Voice in Place – A guidance document of how StreetGames can support your youth voice in place work using the Lundy model framework
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